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THE BRIEF OUTLINE  

From the moment you decide to do any sort of marketing, your first step is to get a design concept on the go. But 
you cant just hand over information to a designer and expect perfection…. 
Without following the right steps you wont achieve or receive what you are looking for, which just ends up in 
frustration of constant back and forth with changes. 

Graphic Designing and Publishing is a Project that needs to be Managed and should follow certain procedures to 
ensure the outcome of the project is portrayed correctly to the end user (meaning your target market), but most 
importantly hat it portrays your company correctly. 

Take a moment to chat to your Designer, get to know them and let them get to know you and your Brand. 

MAIN REASON FOR BRIEF IS: 

- Aim and objective for the design project. 
- Brief is a reference point if client or designer goes off track. 
- Ensures that important design issues are considered and questioned before design commences 
- Brief is fulfilled by client with all information supplied in a clear and simple form and in the order of how it should flow 

so the success of the design project can be accomplished flawlessly. 
WHAT IS TAKEN INTO CONSIDERATION WHEN DESIGNING 

- LOGO (is the symbol and name with slogan) 
- Reflects brand via shape, font, colour and/or images 
- Remain simple, allows easy recognition, versatility and memorable, timeless, appropriate (font and colour) 
- Good logo is unexpected and unique without being overdrawn, works in diverse mediums and colours 

- SYMBOL  
Simple, special meaning, speaks to the heart, memorable, linkable, representable 

- NAME  
Bold and unexpected 

- SLOGAN (CATCH PHRASE?) 
Catchy, yet simple, one liner to say what your service is (eg. Life and wellness coach) 

- COLOURS (never use more than 3 colours in a design) 
red (aggressive, passionate, strength & vitality)  
pink (health, innocence, softness, feminine) 
green (tranquillity, health, freshness)  
blue (faith) 
purple (spirituality) 
white (purity, truth) 
grey (mentality)  

- COMPOSITION is coordination, it involves arranging various elements into a format, based on an idea to obtain the 
aesthetic result that provokes the desired effect, easy to interpret and pleasing. 

- POSITIVE AND NEGATIVE SPACE it should create tension and contrast. Emphasis needs to be placed on the logo/brand, 
so negative space needs to be subtle in sight, but bold in size to disappear, it’s to enhance or attract attention to the 
logo/brand. 

- LAYOUT – HEADER (captures attention) – INTRO (the offering) – MIDDLE (convincing) – END (how to get in touch) 

 
 



 

 
 

THE BRIEF  - please be as specific as possible 

1. Company Name 
 
 

2. What is the organisation / product or service? 
 
 

3. How long has the company been around ? (referrals, certifications ect.) 

 
 

4. What is the target market? (Age, Gender, Income, Occupation, Location ect.) 
 

 
5. What does the Company need to achieve from the Design Project? (Create or Refresh the Brand, Generate Sales ect.) 

 
 

6. What type of design is required?  
(Printing – flyers, business cards ect / Digital Marketing – Facebook, Instagram, Directory advertising ect. / Billboards / Websites ect.) 
 
 

7. What is the Budget and Timescale for Design Project? 
 

 
8. What examples or previous work do you have for your brand identity? 

Does the company have a CI document? (document providing guidelines on fonts, colours, layout ect) 
,or if no examples exist, then what ideas do you have in mind? (point 10.) 
 

9. What do you require on the media?  
(Images, what colour, contact info, do you want pricing on it, info about what you are offering, the kind of font you prefer, ect.) 
 
 
 

10. BRAINSTORMING IDEAS (client to add in additional ideas and suggestions that they may require on the desired medium) 

 
 

 

 

 

 

 

PLEASE EMAIL THE COMPLETED BRIEF. THIS WILL ALLOW FOR CLEAR UNDERSTANDING OF WHAT IS REQUIRED  

 



 

 
 

Questions and Answers 

Answers to the most commonly asked questions about our services.  

What information do we need from a client to start the design or print process? 
What information do we need from a client before any initial work begins? 
 
FOR BOTH OF THE ABOVE QUESTIONS PLEASE REFER BACK TO – THE BRIEF – IN SECTION 1 

What sort of printing and design projects are catered for? 
Business cards, flyers, brochures, annual reports, magazines, posters, banners, packaging, labels and more. 

Describe the creative process.  
Once brief has been discussed we start the brain storming process. As much as creativity needs to be on demand for 
graphic design some projects required a bit more time to process ideas. A designer strives for perfection and strives to 
ensure the design achieves the client’s requirements and expectations.  
Along with brainstorming comes researching and then start to incorporate the various ideas together, what follows 
next is layout, colour and finally choosing the right font. Every element on a design is important, just placing text in the 
wrong place or choosing the wrong font can affect the outcome of the project.  
It's basically Styling and Accessorising print media form to achieve a complete look and create a wow factor. 

What do we love most about your job? 
Being able to assist people through creativity to attract attention to their business/brand/organisation.  
The fact that its different every day and I get to meet different people. 

What inspired you to start your own business? 
My biggest inspiration for starting a business was the thought of being able to provide a service to people that would 
assist them in improving their business success in maintaining and attaining clients. Helping people achieve success in 
business and personally has been the biggest part of my life. 

Why should we clients choose Millennial Consulting? 
Quality & Affordability  -  Passionate  -  Innovative & Modernised  -  Industry Specialist 
Open & Honest  -  Mindfully Aware 

Where are the Millennial Consulting offices? 
We are located in the town of Macclesfield, UK. We work remotely to provide services to businesses of all sizes, not 
only in our town but all over the UK, with occasional work internationally. For the service we provide it is not 
necessary to have an office location for the moment, we are fully capable at servicing your requirements successfully 
through various forms of social communication outlets such as Email, skype, whatsapp, facebook, Instagram and on 
our website. 
We have however partnered with Minuteman Press Macclesfield that have offices in Macclesfield Town where we 
meet with clients from time to time when needed. Minuteman Press Macclesfield provide the printing and Millennial 
Consulting on a whole provide the Graphic Design and Print Management, which means you don’t need to work 
between various suppliers and designers. Millennial Consulting Manage the full spectrum of print and design 
requirement for you. 

 


